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Survey Methodology

2019 Minneapolis Park and Recreation Board

500 random sample of City of Minneapolis
residents

Telephone interviews conducted between
August 12th and 29th, 2019

Average interview time of 23 minutes
Non-response rate of 4.5%

Sample projectable within +/- 4.5% in 95 out
of 100 cases
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Demographics |

2019 Minneapolis Park and Recreation Board

Five years or less 14
5.1 to 10 years
10.1 to 20 years
20.1 to 30 years

Over 30 years
Households w/Children

18-24 year olds
25-34 year olds
35-44 year olds
45-54 year olds
55-64 year olds

65 and older
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Demographics |

2019 Minneapolis Park and Recreation Board

Less than $35,000 28
$35,000 to $75,000
$75,000 to $100,000
Over $100,000

Homeowners

Renters

Public Entity

Business/Corporation

Own Business/Self-Employed
Retired
Not Working
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Demographics llI

2019 Minneapolis Park and Recreation Board

English
Spanish
Hmong
Somali
Scattered

Native American
African-American
Asian-Pacific Islander
Caucasian

East African

Hmong
Hispanic-Latino
Something Else

1st or 2nd Generation Immigrant
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Demographics |V

2019 Minneapolis Park and Recreation Board

Male 48

Female 52

CD1
CD 2
CD3
CD4
CD5
CD6

North Service Area

Northeast Service Area

Downtown Service Area
Southwest Service Area

South Service Area
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Like Most about Minneapolis Parks

2019 Minneapolis Park and Recreation Board

Variety of Offerings
Trails

Programs

Convenient Locations
Natural Areas

Playgrounds
Clean/Well-Maintained

Friendly Staff
Lakes/Beaches

Picnic Areas
Scattered,

Unsure

0 5 10 15 20 25 30
EPercentage

The Morris Leatherman Company



Like Least about Minneapolis Parks

2019 Minneapolis Park and Recreation Board

Litter

Rising Crime
Crowded

Poor Maintenance

Not Enough Programs
Bullying

Outdated Equipment
Not Enough Parking
Short Hours

Not Enough Restrooms
Poor Registration

High Cost
Scattered
Unsure
NOTHING
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B Percentage

The Morris Leatherman Company



Overall Impression

2019 Minneapolis Park and Recreation Board
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Appearance and Maintenance

2019 Minneapolis Park and Recreation Board
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Service Ratings

2019 Minneapolis Park and Recreation Board

Snow Removal on Trails

Snow Removal on Sidewalks

Tree Maintenance in Parks

Tree Maintenance on Boulevards
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B Favorable EUnfavorable
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Recreation Centers

2019 Minneapolis Park and Recreation Board

Excellent 42%

No 69% Yes 31%

Poor 2%

Only Fair 9%

Use of a Recreation Quality of Recreation
Center Center
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Recreation Center Inside Programs

2019 Minneapolis Park and Recreation Board
(Recreation Center Users)

Excellent 53%

No 47%

Good 45%

Use of an Inside Quality of Inside
Programs Programs
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Recreation Center Outside Programs

2019 Minneapolis Park and Recreation Board
(Recreation Center Users)

Excellent 47%

No 47%

Unsure 1%

Only Fair 6%

Use of an Outside Quality of Outside
Programs Programs
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Recreation Centers Meet Needs of Household
2019 Minneapolis Park and Recreation Board

Yes 82%

Unsure 6%

No 12%
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Use of....

2019 Minneapolis Park and Recreation Board

2-3 Times a Week 26%

Weekly 16% Daily 12%

Never 7%

2-3 Times a Month 12%

Monthly 9%  -°S Often 17%
(1]

Neighborhood Parks

The Morris Leatherman Company

Monthly 19%

2-3 Times a Month 12%
Weekly 3%

-3 Times a Week 4%
Less Often 41% Bally EhA

Never 21%

Regional Parks



Existing Facilities Meet Needs of |

ousehold

2019 Minneapolis Park and Recreation Board

Yes 96%

The Morris Leatherman Company

Unsure 1%

No 3%



Getting to Minneapolis Parks

2019 Minneapolis Park and Recreation Board

Automobile

Bicycle

Rideshare

School District Bus

Public Transportation

Metro Mobility

Walk
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Limit Use of Programs & Facilities

2019 Minneapolis Park and Recreation Board

Personal Safety 14 26

Inconvenient Program Times 13

Lack of Information 12

Inconvenient Hours of Operation

Language Barriers

Lack of Companion

Cost of Programs/Equipment
Not Suited to My Needs

Lack of Transportation

Not Welcome by Users
Cultural Beliefs/Restrictions

Not Physically Accessible

Not Welcome by Staff n
N
0

Staff Doesn't Look Like Me

10 20 30 40 50
JA lot EESome
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Importance of Current Services

2019 Minneapolis Park and Recreation Board

Youth Sports Programs
Community Events

Youth Non-Sports Programs
After School Programs

Police Protection in Parks

Programs for People with Disabilities

Multi/Inter-generational Programming

Programs for Adults over 65

Adult Sports Programs

45
0 20 40 60 80 100 120
B \Very Important CISomewhat Important BNot Too/Not At Al

Adult Non-Sports Programs
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Satisfaction with Current Programs and Activities

2019 Minneapolis Park and Recreation Board

Very Satisfied 60%

Unsure 3%

Somewhat Dissatisfied 2%

Somewhat Satisfied 35%
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Revenue Generating Proposals

2019 Minneapolis Park and Recreation Board

Increase Corporate Sponsorships 84 13

Additional Concessions/Vendors/Rentals

Partner with Private Organizations

Allow Purchase of Naming Rights

Fees for Youth Recreation/Ability to Pay

Increase All Adult Recreation Fees 32

0 20 40 60 80 100 120
Il Support EOppose
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Pay Higher Fee for Higher End Amenities

2019 Minneapolis Park and Recreation Board

Yes 32%

Strongly Yes 21%

Unsure 8%

No 23%

Strongly No 15%
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Importance for MPRB to Focus on Statement

2019 Minneapolis Park and Recreation Board

PP/P/M/I/E Parkland

PP/P/M/I/E Nature Resources

PP/RO Promoting Health/Well Being/Community/Enviro

PP/RO for all People

PP/P/M/I/E Recreational Opps
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Rating MPRB on Achieving Statement

2019 Minneapolis Park and Recreation Board

PP/P/M/I/E Parkland

PP/RO for all People

PP/P/M/I/E Nature Resources

PP/RO Promoting Health/Well Being/Community/Enviro

PP/P/M/I/E Recreational Opps
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More Financial Investment from MPRB

2019 Minneapolis Park and Recreation Board

Programs for Elem School Children

Programs for Middle School Children

Programs for High School Children

Programs for Children under 5

Child Care Programs

Programs for Adults over 55

Programs for Young Adults

Job Training Programs

Technology Programs

Health Care Programs
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Percent of Property Taxes to MPRB

2019 Minneapolis Park and Recreation Board
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Tax Increase to Maintain MPRB Services and Programs
2019 Minneapolis Park and Recreation Board
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Tax Increase to Enhance MPRB Services and Programs
2019 Minneapolis Park and Recreation Board
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Value of Facilities and Services for Taxes Paid

2019 Minneapolis Park and Recreation Board

Excellent 18%

Good 60%

Unsure 12%

Poor 1%

Only Fair 9%
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Prefer to Receive Information

2019 Minneapolis Park and Recreation Board

Publications/Newsletters

35

MPRB Website

Social Media

Visiting Park/Facility

12

E-Mail/Subscription 6

Local Newspapers 6

Scattered 2

None

10
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